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Noon-1 p.m.

DR Through Thick and Thin

Presented by
Ken Murray

Chief Marketing Officer, J.G. Wentworth
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A Year Ago ...
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First, some Context
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I know I’ve heard of you guys …

… but what is it that you do?

AND WHAT THE HELL IS A STRUCTURED SETTLEMENT?!
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Two distinct consumer products JGW purchases:

1. Structured settlement payments ($120 billion market)
• Payments from accident/injury settlement
• Each transaction must be approved by a judge

2. Investment annuity payments ($2 trillion market)
• Many annuities inherited
• Tax complications for heirs

Basics of the Business

Common denominator: Consumers who need cash

Payments are underwritten, securitized, AAA-rated bonds sold to institutional investors  
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My job: Make the phone ring, efficiently 

My Purpose in Life

• Constraints: no cold calling, no purchased lists (i.e., 100% B-to-C 
direct response); business is highly regulated, state-by-state.  

• Channels: TV, Web, print, radio, third-party (brokers, trustees, etc.)

• Objective: Build a database of prospects who may need J.G. 
Wentworth services now or sometime in the future; convert qualified 
leads to customers

• Database Marketing: Once in our database, prospects are 
segmented, then mailed, E-mailed and called at least monthly, 
depending on status
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Legacy and Backbone is 
DRTV

• Mr. Wentworth: brand ambassador since 
1996

• Millions of spots on local spot, national cable, 
syndication, per-inquiry

• High level of consumer familiarity, based on 
consumer research*

• Integrated through many brand touchpoints 
(Web site video, E-mail, direct mail, welcome 
package, etc.)

*Source: Gfk Arbor panel
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Meet D.R., Our Friendly 800-lb. Gorilla
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• VIDEO PLACEHOLDER

• It’s My Money
• Opera 



Hilton San Diego BayfrontMay 11-13, 2010

A Funny Thing Happened on the way to … Wall Street
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May 20
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June 2
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• Same products
• Same people
• Same customers
• Same brand

… BUT, a different financing 
model (for the time being)

What Changed?
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Time for some new creative? Call in the “A Team”

Mal Karlin Steve Pimsler
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VIDEO PLACEHOLDER

•Bus Opera
•Meeting on the Mound
•Get Help, Girl
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Fan Mail (Twitter)

ashong: Oh God. I can’t get the JG Wentworth song out of my head! Damn u 
advertising!! 
about 14 hours ago from UberTwitter · Reply · View Tweet

Paraguayax0: i got the... "Call JG Wentworth ! 877 Cash Now!" song stuck in my 
head... apologies to those subjected to my singing it today 
about 23 hours ago from web · Reply · View Tweet

justebooks: RT @DaDamnDresser: I have a structured settlement and I need cash 
now. Call JG Wentworth 877 cash now. 
1 day ago from twitterfeed · Reply · View Tweet
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Sorry for the random email to most likely the wrong  address, but I 
just wanted to point out how AWESOME your commercia ls are. 
Some television and radio commercials in my opinion  are so 
horrid they actually make me hate the product. Your s? AMAZING. 
Bravo. 

WE JUST WATCHED YOUR COMMERCIAL AND WE HAVE 
BEEN WONDERING — ARE THE SINGERS 'REAL 
OPERA' SINGERS?

Fan Mail (continued)
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YOUR COMMERCIALS ARE STUPID AND IRRITATING-THANK GOODNESS 
FOR THE REMOTE.

Hi,
I like the commercial, but the color is horrible. P lease tell your ad agency.
Thanks!

Hello,
My son is in the high school choir. He really likes your 877-CASH-NOW 
song. He would like to do a version of it to do a singing Thank You to his choir 
director, who is very dedicated to her choir program. Would it be possible to 
buy a copy of the score?
Thanks in advance,
Curt Zarger

Fan Mail (continued)
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Hi,
We have a special and slightly out of the ordinary question: Our dear friend 
Andre is a very big fan of JG Wentworth. So much in fact that there isn't an 
hour that goes by where he doesn't sing the JG Wentworth commercial song 
or at least reference it. 

His birthday is this weekend and we thought what better gift than an 
autographed picture of Mr. Wentworth. Again, we realize how almost 
outrageous this request sounds, but it would mean a lot to our friend Andre if 
you could help fulfill it. 

Please let me know if you have any questions or need information from us. 

Many thanks!
Kenny Heinau and Dan Malmud 

Fan Mail (continued)
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Dear J.G. Wentworth,

I wanted to email you about something funny that my 5 1/2 year old daughter did this 
morning. I walked into the room singing in my best opera voice "Call J. G. 
Wentworth" and she promptly tuned in singing "(877) CASH NOW!". Now that is 
good advertising! I thought it would bring a smile to your face because it did so for 
me.

Warmest regards,
Mark

I SAW YOUR NEW COMMERCIAL, WITH THEME OF LASSIE. IT IS AN 
ATTENTION GETTER. PEOPLE WILL BE TALKING ABOUT THAT ONE.
WHO KNOWS, YOU MAY WIN AN AWARD LATER FOR ORIGINAL AD COMM.
JUDY FROM N.C.

Fan Mail (continued)
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J.G. WENTWORTH EFFECT
I really do not need CASH NOW, but I have to be up all morning to listing the tantalizing 
CLASSICAL MUSIC in your commercials. And today, I noticed a new scene in a moving bus…
Because of the unique presentation of your strategic financial operations, I have referred many 
people who needed the services and specifically mentioned your AD as the energy that impels 
my positive attitude.
Classical music touches the innermost part of human existence. It's rational in some ways and 
completely irrational in others. It's like a drug, and J.G. Wentworth have really drugged me.
Classical music can also reduce stress and blood pressure. It is compiled of high-frequency 
sounds, and it is said by some studies that these sounds re-energize the cortex of the brain 
and it stimulates health. Most popular music today operate on low-frequency sounds. These 
low-frequencies give you the opposite effect and make you feel down.
Now in my thousands of CLASSICAL MUSIC collections, including WWV 75~Prelude to Act 3; 
A Midsummer Night's Dream, incidental music; Ludwig van Beethoven — Symphony No. 5, I 
have added J.G. Wentworth Mass and a Choral Symphony in d Minor.
I WILL REMAIN ROYAL LORD WENTWORTH.
Anthony Ogbo
Editor
Guardian News Network

Fan Mail (continued)
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Our 8-month Chihuahua, Diva, pays close attention when the J.G. 
Wentworth commercial comes on. When we sing “877 cash now,” she 
jumps into our laps and runs around our necks. She responds better to 
that than she does to the “come” command.

Fan Mail (Twitter)
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Takeaways

• Persevere in the face of adversity
• Stick to your knitting
• Focus on Quality
• Have some fun
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Even if you’re on the right track, you’ll get run o ver if 
you just sit there.

— Will Rogers



Hilton San Diego BayfrontMay 11-13, 2010

Thank You


