Attendee Registration Form

Response Expo 2010 ¢ May 11-13, 2010

Conference: May 11-13
Trade show: May 12-13

Hilton San Diego Bayfront ¢ San Diego, CA

4 Ways to Register: FAX (514) 228-3207 e [~~~ Response Expo 2010, Post Office Box 6060, Duluth, MN 55806-6060
-ILE\ www.Responseexpo.com ¢ & "1 (800) 829-3400 - toll free or outside US 514-380-9367 9 a.m. to 5 p.m. EST, M-F
=N

Please complete all sections, including payment information. This form must be received with payment no later than March 26, 2010, to receive the pre-registration discount. Your badge is not

transferable.

Photo ID will be required to pickup your badge at the show. One registrant per form. Photocopies accepted. Must be at least 18 years of age to attend.

CONTACT INFORMATION

FIRST NAME LAST NAME TITLE

e O O O I e e
COMPANY ADDRESS

N Y Y Y N Y A Y e

CITY STATE zIP COUNTRY

I O O ) e

PHONE FAX E-MAIL

Response Expo provides certain customer contact data (such as customers’ names, addresses, phone numbers and e-mail
addresses) to third parties who wish to promote relevant products, services and other opportunities which may be of interest
to you. If you do not want Response Expo to make your contact information available to third parties for marketing purposes,
simply call 888-778-8892 between the hours of 9 am and 5 pm EST, M-F and a customer service representative will assist

you in removing your name from Response Expo’s lists.

Web Address:

[JYes [INo Are you the Key Contact for your company regarding the show?
[JYes [ONo Are you authorized to make purchasing decisions

for your company?

COMPANY INFORMATION

ALL QUESTIONS MUST BE ANSWERED
TO QUALIFY. PLEASE FILL IN OVALS AS
SHOWN: @

1. How did you hear about the show?)
O Response Magazine
O Email
O Print Ad
O Attendee Brochure
O Word of Mouth
O Website
O Other

2. Which of the following best describes
your primary business? (Fill in ONE only.)

CONSUMER PRODUCT OR SERVICE
(Manufacturer, Marketer or Advertiser)
10 O Banking, Insurance, or Financial Srvcs
25 O Healthcare
30 O Pharmaceuticals
35 O Books, Videos, CDs, or DVDs
40 O Computer or Consumer Electronics
45 O Travel Services
50 O Diet, Nutrition or Wellness Products

55 O Fitness/Exercise Equipment

60 O Beauty/Personal Care Products

65 (O Homeware/Cookware Products

70 O General Merchandise

72 O Consumer Products or Services

73 O Hardware

74 O Other Packaged Goods/Direct
Marketer

ADVERTISING OR DIRECT MARKETING
AGENCY OR CREATIVE SERVICES

75 O Direct Marketing Agency

80 O General Advertising Agency

85 O Interactive Agency

90 O Media Buying Service

95 O Creative Services (Writer, Director,

Producer)

DIRECT MARKETING MEDIA
19 O Broadcast or Cable Television
20 O Radio
21 O Online/Internet
22 O Entertainment
23 O Print

CATALOGER OR RETAILER
26 O Business-to-Business Catalog
27 O Business-to-Consumer Catalog
28 O Retailer or Virtual Retailer

SUPPLIERS OF DIRECT MARKETING
PRODUCTS OR SERVICES

31 O List Broker/Compiler/Manager

32 O Fulfillment House

33 O Telemarketing

34 O Audio/Video Duplicator

36 O New Media/Internet/Multimedia

37 O Computer/Data Processing Services

38 O Payment Processing

99 O Other (please specify)

3. Which of the following best describes
your job title? (Fill in ONE only.)

003 OO CEO/President (Owner, Partner, COO, CFO)

008 O Marketing Executive (Sr. VP, VP,
CMO, Director, Manager, Supervisor,
Brand Manager, Product Manager)

033 O New Product or Business Developer
Manager

013 O Sales Executive (Sr. VP, VP, Director,
Manager, Supervisor, Regional or
Territory Manager)

018 O Advertising Executive (Sr. VP, VP,
Director, Manager, Supervisor)

023 O Creative Services (Writer, Director,
Producer, Creative Director)

028 O Media Executive (Buyer, Planner,
Manager, Interactive, Accounts)

038 O Programmer

043 O Operations Manager

055 O Other (please specify)

4. Please indicate the total annual revenue
for your business:
07 O More than $100 Million
03 O $5 Million to $9.9 Million
06 O $50 Million to $99.9 Million
02 O $1 Million to $4.9 Million
05 O $20 Million to $49.9 Million
01 O Less than $1 Million
04 O $10 Million to $19.9 Million

PRICING OPTIONS

01. [ All Access Badge

Includes: Exhibit Floor, Conference Program, Keynote Address,

Networking Functions.

02. [] Exhibits Only

DRMA MEMBER
BY

NON-DRMA MEMBER
AFTER BY AFTER

MARCH 26 MARCH 26 | MARCH 26 MARCH 26

$395

Free

$495 $695 $795

$50 Free $50

CANCELLATIONS: All cancellations must be submitted in writing. Cancellations received through April 16, 2010, will be refunded minus a $50 processing fee. The registration fee is

non-refundable after April 16, 2010.

PAYMENT INFORMATION

DRMA Member? Yes

Member # No

Amount Of Payment $

Credit Card #

Exp.

Billing Address

If paying by check, please make payable to: Response Expo 2010

|:‘ =

check one

Signature

Date

By registering for Response Expo 2010, you accept and agree to comply with all Show Rules and Regulations, including: All registrants and attendees to Response Expo 2010 must be 18 years of
age or older. Photographs are taken of the show. Please be advised that registering for Response Expo 2010 implies consent to use your image in future promotional materials. Response Expo
2010 is a closed trade show for retailers, distributors, manufacturers, importers/exporters and service companies in the direct response marketing industry only. Registrations from the public will

be denied.

[[] Please check here if you have a disability that requires special assistance and we will contact you.



